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What was the reason for choosing the systems from burkhardt leitner for the 
Eastern European market in the 90s? 
 
In the 1990s, trade fair and exhibition design entered completely new spatial design 
dimensions thanks to large-format graphic printing technology. The environmentally 
friendly and resource-saving approach of architectural systems could be completely 
rethought. During this time we encountered the spatial structure systems from 
burkhardt leitner in Stuttgart. An excellent range of system families that were, and 
still are, innovative and easy to use - ideal for attaching large pressure sails. The 
systems had already received the most important design awards at this time. 
 
There were also interesting system applications for the office and museum market at 
burkhardt leitner. That was also ideal for our customers. Compared to other 
traditional systems that we had been using for years, burkhard leitner's architectural 
systems had a revolutionary design. 
 
As a former customer and partner, examples of trade fair and exhibition design 
worldwide with the clic, pon or pila systems were always inspiration and the 
exchange at the EuroShop or on partner days also brought our creative processes 
and visions to a top level. 
 
The rapid spread of burkhardt leitner architectural systems on the world market has 
given us the opportunity to create a strong basis for cooperation with other partners 
in other regions. Investments in the respective projects and products have paid for 
themselves in a very short time.  
 
 



 

 

 
 
The burkhardt leitner brand was sold in 2016. What motivated you to continue 
producing and selling this brand and these products on the international 
market? 
 
burkhardt leitner was founded in 1993 and since 1996 we have been an integral part 
of the design and corporate culture of this brand. We got to know new know-how and 
an understanding of quality at the highest level, e.g. when we manufactured some of 
the products. And we wanted to continue that because we believed in the future of a 
timeless design product and a unique brand. The architectural systems had a good 
basis, it was clear to us that we would have to keep bringing the system world up to 
current needs in trade fair and exhibition design with further design developments. 
 
For further questions please get in contact by email to: 
 
Alp Gümüs, Managing Partner, alp@burkhardtleitner.com 

 
Silvia Olp, Marketing Consulting,  
stuttgart@burkhardtleitner.com   
+49-160-8894377 
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